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Retailers from
department
stores to boutique
shops nationwide
are building or f given the option, all of
3 us would prefer to do
remodeling fit- our bathroom business
‘ in the privacy of our own
ting roomsiand home rather than in a busy
restrooms to lure public restroom. Some of
the most frequent com-
S0y shoppets. plaints about shopping are
By Kris Alderson the condition of the rest-

rooms. Increasingly, retail-
ers and malls are recogniz-
ing that restrooms can be a
key differentiator, particu-
larly for women who tend
to use restrooms more than
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Retail restroom designs take cues
from residential styles, designs

men and often with chil-
dren or elderly parents in
tow.

For women who make or
influence 95 percen‘)f a
purchase decisions, co
niently located restr

new plumbing fixtures and
cessories to help archi-
tects translate a store’s
design into washroom
spaces.

Durability and aesthetic
appeal are no longer on
opposing spectrums in
commercial restroom
design. Decorative plumb-
ing fixtures are not just for
residential applications.
Manufacturers have creat-
ed a new category of prod-
ucts under the high-end
decorative commercial
plumbing umbrella. Best
of all, these new offerings
are cost-effective and have
a longer lifecycle than
china lavs and other less-
inspiring commercial rest-
room standbys.

designed can n
ference betwe

Upscale materials
Retailers from depart-
ment stores to boutique
shops nationwide are
building or remodeling
fitting rooms and rest-
rooms to lure savvy shop-
pers. Both areas are be-
coming larger for im-
proved accessibility, and
better materials are being
used because these retail-
ers know that for women
there is a direct connection
between the condition and
quality of the restroom




The popularity of stainless steel appliances in
the home makes stainless an appealing mate-
rial for public restrooms because it evokes

quality.

and their perception of the
retailer.

For instance, where toilet
partitions were once an
afterthought in the rest-
room, they are now a,more
important part of the design
equation. Stainless stéel par-
titions with a pattern oOp tex-
ture are selected oves,less
costly option§: Although
more expénsive than pheno-
lic or solid plastic partitions,
staigless steel 1S extremely
durable and difficult to dam-

age. Moreover, the populari-
ty of stainless steel appli-
ances inthe home makes
stainless an appealing mate-
rial for,public restrooms
because itevokes quality.
Stainless steel also provides
acool contrast to other
tones in the restroom in
much the same way it sets
off design elements in resi-
dental kitchens.

Look for a new type of
toilet partition that has gen-
uine granite pilasters and

SPECIAL OFFER

$1.99 Buys One Munth s Rent on 220 m_' 40 Foot Container*®

Get more value for your dollar, securel,
the best customer service in the portat

2nitory, and experience
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Although trendy vessel sink materials such
as colored glass or carved wood may be an
appealing choice for the home, they simply
cannot withstand the abuse of constant use
in most retail restrooms.

partition panels combined
with stainless steel doors
for the ultimate in upscale
luxury. A number of granite
options are available and
the stainless steel is given a
softer tactile feel with
options such as brushed,
textured and leather-grain
finishes. These textures
make the stainless more
forgiving, and eliminate the
need for frequent polishing
to remove fingerprints.

Outdated single user
china lavs have given way
to beautiful solid surface
lavatory systems and lava-
tory decks in retail rest-
rooms. Lavatory systems
are not only more cost-
effective to install and
maintain, they also help
keep water and soap from
dripping onto the floor
because it drips right into
the bowl. Plus, solid sur-
face materials can be easi-

ly repaired. A wide range
of color choices are avail-
able such as organic
shades with larger chunks
of aggregate that mimic
the characteristics of
granite, without the need
for regular sealing. Note
that lighter shades tend to
be easier to maintain.

Appeal, longevity

Taking a cue from the
popularity of vessel sinks
on the residential side, yes=
sel sink lavatory unitgare
coming to market thatare
ideal for retail applications.
Vessel sink systems create a
unique public, yet personal
space that iSialso easily
accgésibleBe sure to speci-

fy fixtures that areflexible

in terms of color options,
design choices and multi-
height flexibility — these
types of units allow you to
customize the system to fit
your specific needs.

A complete system with
both the lavatory deck and
vessels made of a durable
solid surface material will
haveggreatest longevity.
Although ‘ttendy vessel
sinkimaterialsisuch as col-
ored glass or'carved wood
may be an appealing
ehoice for the home, they
simply cannot withstand
the abuse of constant use
in most retail restrooms.
A solid surface system
also offers a seamless,
smooth design that is easy
to keep clean and naturally

Hire the BEST General Contractor with the
best references ... NATIONWIDE!

7 Horizon
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resists germs and bacteria.
More flexible vessel sink
systems accommodate
either deck- or wall-
mounted faucets. Better
units allow designers to mix
and match, some going as
far as offering vessel sinks
in different heights to pro-

vide a standard-height sink
and lower ADA-compliant
sink all in one pre-assem-
bled unit. Custom finishes
may include a choice of
edge treatments on the
lavatory deck, and a wide
range of color choices to
create different combina-

tions for the lav deck and
vessel sinks.

Even in faucets, the line
between residential and
commercial products is
blurring. While residential
product manufacturers are
capitalizing on the popu-
larity of touchless facets

Add it up.

Blue and yellow make green...like the,green that's all the rage these
days. It may be popular pow, but'we've been doing it for more than 20

years. Why? Because consemfing resources/has always been important.

At Larson Binkley, we're welh schooled in green design. We're
experienced in LEED® certification. We're balanced in our approach
to initial cost,” materials used, energy efficiency, aesthetics, and
durability. And"we,can help you incorporate new technologies that are
rightffor yourbusiness.

Sustainability 48 just common sense. It's long-term solutions that save

money and save resources. It's really that simple.

We're green. Always have been. Always will be. Visit us online at
www.larsonbinkley.com, or contact Jim Megerson at 913 383 5806 or

jim.megerson@Iarsonbinkley.com.

A new environment in engineering.
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Even in faucets, the
line between resi-
dential and com-
mercial products is
blurring. While resi-

found in public
restrooms, newer
commercial fixtures
mimic residential
faucet trends.

commonly found in public
restrooms, Newer commer-
cial fixtures mimic residen-
tial faucet trends. Wall-
mounted faucets are an
example. Often the faucets
are mounted through a
mirror for a crisp, contem-
porary look.

Touchless faucets have
also been updated, featur-
ing more graceful curves
and hidden sensors to
reduce temptation for van-
dals. Capacitive sensing
technology eliminates the
sensor windows that can
be punctured. Instead, the
entire spout of a capacitive
sensing faucet is like an
omni-directional sensor
which activates the flow of
water from any angle of
approach. The result: less
user frustration and fewer
maintenance hassles.

Setting the tone
A critical but often over-
looked element of good




Whether it is the granite on the toilet parti-
tions or an environmentally-friendly recy-
cled glass tile for a tile inlay on the wall, the
VIP retail customer will take notice. And
today more than ever, she’s looking for the
same (or better) fit and finishes as found in

her home.

restroom design is light-
ing. The right lighting will
help make restrooms look
cleaner, and importantly,
can give those looking into
the mirror a more flatter-
ing appearance. There are
a range of energy-efficient
lighting options that give
restrooms a warmer glow.
Recessed can lights and

large pendants paired with
wall sconces create a fin-
ished look and can be a
great way to tie-in lighting
fixtures from other areas of
the store.

Mirrors are equally
important. A large wall
mirror is always an option,
but it’s not the only choice.
Look for mirrors in inter-

esting shapes such as a
wave design to pick up on
the wave shape of a lavato-
ry system. For a smaller-
scale restroom, consider
framed mirrors above each
of the lavatories.

Creating upscale rest-
rooms to complement the
rest of a retail facility is a
wise investment, and today
plumbing manufacturers
are offering more products
than ever before to help
designers meet this need.
Generally higher quality
finishes and more durable
fixtures translaté toplower
operating costSlover the
project’s lifecycle, 8o this
strategy makes sense for
owners and operators.

Finally, in'choosing

plumbing fixtures, acces-
sories and accents for
retail restrooms, keep in
mind that women are tac-
tile and will notice all of
the details in finishes.
Whether it is the granite
on the toilet partitions or
an environmentally-
friendlydrecycled glass tile
for atile inlay on the wall,
the VAP retailjcustomer
will takendtices And
todagyumore thian ever,
she’s looking for the same
(or, better) fit and ﬁnlshes
as found in her home. iR

Kris Alderson is a senior mar-
keting manager for Bradley
of Menomonee Falls, Wisc.
She can be reached at
800.BRADLEY.
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